
User journey

George, a local home owner, 
sees one of the campaigns 

being run on social media to 
increase awareness of water 

management issues and SuDS. 
He clicks on the campaign and 

is taken to a website. 

George reads on the website 
about the water management 

schemes in his area and 
where the SuDS are on his 
development. The website 

encourages him to download the 
mobile app, which he does. 

George understands he has 
a role to play in reducing 
his water usage. On the 

app, he calculates his ‘water 
footprint’ to understand his 

consumption and what he can 
do to reduce it. 

The following week, George 
watches a documentary series 

online about water and is inspired 
to support his local community by 

planting trees at the park. 

George is recognised in the 
community as a local hero 
and feels really proud of 

his actions. He encourages 
others to get involved in 

water management. 

Viral Social Media Campaign
A social media campaign using influencers to talk about the importance  
of SuDS. 

Water for Schools Programme
A programme to teach the benefits of water management and SuDS in 
primary and secondary schools, including lesson plans and field trips to  
SuDS sites.
 
Documentary Series
A television series focusing on water, including water management in homes, 
SuDS and local developments, its impact on the community and the benefits 
of using SuDS to manage flood risk. Could include a Grand Designs style 
series focusing on SuDS as part of building development.

Digital Engagement
Easy to understand information for the general public to access digitally 
through an engaging desktop and mobile website, which provides 
information on water management, flood risk and local SuDS. 

Local Heroes
Celebrate those in the local community who are doing more to manage water 
effectively, and are spreading knowledge about SuDS. 

Stakeholders to engage

Generally speaking, the public have a low understanding of water 
management which means SuDS are not a consideration.

Local Authorities 
Provide specific local information to make advertising targeted and relevant.

Water and Sewerage Companies
Provide information on water management. 

Social Media Platforms
Promote water management in the media to target audience.

Householders
As a householder, I need to better understand how to manage my own water, 
and how water and flood risk is managed in my local area. 

Big insight Features

Target customer

A dynamic education and empowerment programme 
to bring about social change through marketing and 
awareness building of SuDS.

Culture Change for SuDS


